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Biztonsagos és fenntarthato
tervezés: az okomososzerek

Muranyi Istvan
fotitkar
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Kis mososzer torténelem

e Szappanok

* |. vilaghaboru: feltletaktiv anyagok

* 60-as évek: fékezett habzas és enzimek

* 80-as évek: gélek és koncentralt mosoporok
e 90-es évek: refillek, okocimke

* 2000-es évek: biologiai lebonthatdsag, foszfatok,
A.l.S.E. Charter

* 2010-es évek: gélkapszula
* 2020-as évek: Green Deal, PEF, okolabnyom



A nagy mosasi dilemma

_______________



* Feluletaktivanyag: lebonthato, szennyezddés?

* Foszfat és helyettesitok: jobb hatas,
oldékonysag?

* enzimek: hatékonyabb mosas, lebonthatosag?
 fehéritok: szebb, de kornyezeti hatas?
* lllatok/festékek: allergia?
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Okocimke AISE Charter
termékszabvany mindségbiztositas

AISE + 3rd verifier (helyi)

EU Bizottsag (helyi)

DID lista (mib&l mennyit) KPIs (mennyire felel meg)
No triklézan, microplastic, CMRs Termékgyartas (alapanyag, gyartas,
Kevés illat, enzim, stb. biztonsagi értékelés)

. , , Anyagok lebomldsa, csomagolas Viz/CO2
Korforgasos gazdasag felzafznélés E /

:” /// 7 //% EMTRGERD pElmenlkl, Fenntarthaté szabvanyok

Ujrahasznosithaté csomagolas,
kevesebb viz/energia, helyes Optimalis kdrnyezetbiztonsag, gyartas,
adagolas visszahasznositas, fogyasztoi tajékoztatas
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There are a few common tricks that
you can watch out for to make it easy
to spot greenwashing and dubious
sustainability claims:

VAGUE ‘GREEN-SOUNDING’
LANGUAGE:

Look out for words that sound good at
first but have no concrete meaning
legally, like 'farm fresh’ or 'conscious’.

IRRELEVANT CLAIMS:

Making a big noise about one tiny green
attribute on an otherwise totally
anti-green product.

5 Accountability £ U

Ironically, truly sustainable brands are
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transparent about how they’re

affecting the environment.

Accreditation

Don’t just take brands’ words for it. @
Look for companies that are audited

or accredited by third parties.

BADLY THOU
BIG GESTURES:
A classic one when an idea

come from a marketing tea
instead of experts.

MISLEADING
NUMBERS ANL
PERCENTAGES

REBRANDING TO INCLU
‘natural’ PACKAGING

Products that change their look to appl
the veneer of sustainability, but without
actually changing anything.

&
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MAKING THE
PRODUCT
PACKAGING
GREEN

At its core,
greenwashing is all
about misdirection.

SO WHAT SHOULD WE BE LOOKING OUT FOR
TO KNOW IF A BRAND IS FOR REAL

Clear labeling
Sustainable products should include
simple language labels about exac'y

what’s in a product.

Traceability
Some forward-thinking brand ¢
been helping buyers track tF r

sustainability using helpful ¢’

Zoldre festés (green washing)

Utmutatok

* Versenyhivatal, ORT rekldmetikai kédex, Green
Claims directive

K6z0s kritériumok:

* Ami mindenkinek kdtelezd, nem versenyelény
Csak olyat lehet mondani, ami igaz

Az allitasokat ala kell tudni tamasztani

Nem lehet a versenytarsat befeketiteni
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REBRANDING TO INCLU
‘natural’ PACKAGING

Products that change their look to appl
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actually changing anything.

There are a few common tricks that
you can watch out for to make it easy
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sustainability claims:

MAKING THE
PRODUCT
PACKAGING
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VAGUE ‘GREEN-SOUNDING’
LANGUAGE:

Look out for words that sound good at
first but have no concrete meaning
legally, like 'farm fresh’ or 'conscious’.

IRRELEVANT CLAIMS:

Making a big noise about one tiny green
attribute on an otherwise totally
anti-green product.

At its core,
greenwashing is all
about misdirection.

TO KNOW IF A BRAND IS FOR REAL

Accountability — mor Clear labeling
Ironically, truly sustainable brands are v.=5 U

Sustainable products should include

% SO WHAT SHOULD WE BE LOOKING OUT FOR

transparent about how they’re simple language labels about exac' .y

affecting the environment. what’s in a product.
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Accreditation

Don’t just take brands’ words for it.

Look for companies that are audited

or accredited by third parties. sustainability using helpful ¢’

,RO0ssz zsaru’

Mososzoda

Claims

* Teljesen veszélytelen

A mososzerekkel
ellentétben, a bérink
nem szivja magaba
mosas utan a
vegyszereket.

100% kornyezetbarat

Facts

Mi a csel?

A por besorolasa nem veszélyes, oldata

viszont erésen lugos

* Sulyos égési sériilést és
szemkarosodast okoz

» VéddGkesztyli/védbruha/
szemvéd§/arcvédd
hasznalata kotelez6

« HA BORRE (vagy hajra) KERUL: Az
0sszes szennyezett ruhadarabot
azonnal le kell vetni.




Kozmos J6 25aru’

Hogyan csinaljuk? Technoldgiai attekintés
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Additional ingredients:

surfactant, citric acid,
”‘ ‘ essential oils

Biomass '
. 100% recycled water '
o and organic acids
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Whatever ends up down the drain...




Milyen szennyez6dés, milyen mértékd?
Milyen textil?

Milyen a mosogeép, toltottsege, viz- és
energiafelhasznalasa?

Milyen a kornyéken a vizkeménység?

Es a nagy kérdés: melyik jobb? De miben?



TIME TO PUT FAST FASHION
OUT OF FASHION
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